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A lot of people reach out to us and ask “what can I do to help get media
literacy education into schools?” Whether you're a parent, teacher, school
administrator, policymaker, or just someone who believes K-12 students
should be taught media literacy skills, there’s an advocacy role for
everyone. Over and over, we see that grassroots local and state-level
advocacy is the engine that moves media literacy education forward.
We simply cannot do this work without you— thank you for joining us.

This toolkit outlines ideas of where to start your media literacy
advocacy. It is not an exhaustive list but rather suggestions of things
that have worked for us and others connected to Media Literacy Now
that we feel would be easy to replicate. This particular toolkit is geared
towards Parents and Individuals. We plan to create similar toolkits for
Educators and Policymakers—keep an eye on our website for those.



In this toolkit, you will find:

@ The Case for Media Literacy Education: outlining the need for
media literacy education, potential negative impact of media,
and an overview of media literacy

@ About Media Literacy Now

@ Advocacy Activities: a variety of ideas and stories of advocates
who have had success

@ Resources: educational resources about media literacy, model bill
language, email templates and phone call scripts

It’s our hope that you will find a handful of doable activities to start
your advocacy journey. We invite feedback on this toolkit and would love
to hear from you as you put these ideas into action. Feel free to reach
out to us at info@medialiteracynow.org to share your feedback and

story with us. Now, let’s get started!
]

I was scared to start this journey. I worried that I didn’t know enough
about the legislative process. I worried that the legislators wouldn’t
listen or care what one person had to say. But they do care. That is how

our system is built. We are the constituents. And one voice can truly
make a difference.

JOANN BOGARD, PARENT TURNED ADVOCATE




The Case for Media Literacy Education

Our children live in a world of powerful 24/7 media. Over the last decade, there has been a drastic
increase in the amount of time children and youth are engaging with media, particularly digital
media, like social media, TV and movies, and video games.

According to a recent research from PEW Research Center, one-third of teens use at least one
platform—YouTube, Snapchat, TikTok, Instagram, and Facebook—almost constantly. Media

is everywhere and technology is a part of life. However, with kids and teens spending such large
amounts of time online and in front of screens, they are exposed to messages and information
that can have a negative impact on their health and wellbeing and prevent them from becoming
empowered and engaged citizens.

The messages, images, information, and experiences we engage with every day through media
help shape our beliefs, behaviors, attitudes, values, and identity. Used well, media can entertain,
inform, and engage our children in positive ways. Media use helps young people become more
competent in a digital age. Additionally, media allows for children and young people to express
themselves and connect with others who are like them. Not to mention the ability to foster
relationships with family members and friends that may not live nearby. And in the wake of the
COVID pandemic, we've learned so much about how children learn and how we can best harness
technology in educational settings.

But the potential negative impact that media messages, information, and platforms can have
on our children is profound. When we think about the ways in which media can have a negative
impact, some that come to mind include:

e Online safety

e (yberbullying and online harassment

e Misleading or inaccurate information

e Low self-esteem

e Mental health concerns

e Glamorizing substance use and other risky behaviors
* Negative body image

* Reinforcement of stereotypes

e Screen overuse

So what can we do about this? This is where media literacy comes in.
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What is Media Literacy Education?

Reflecting on financial

Using screens mindfully motives for content

Navigating sensationalist

algorithms and polarization Cross-checking info

about health or news

Avoiding scams

and exploitation Keeping data
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safe & private @mfgggcy
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We define media literacy as the ability to:

e Decode media messages (including the systems in which they exist);
» Assess the influence of those messages on thoughts, feelings, and behaviors; and

e Create media thoughtfully and conscientiously.

With our state advocacy leaders, we have developed definitions to help advocates and policymakers
navigate the terrain of literacy in the 21st century. Media and communication technologies are
changing quickly, and the terms we use are sometimes not well defined. Our glossary stems

from a desire to assist policymakers and advocates in driving policy changes that lead to media
literacy education for all K-12 students.

Media literacy education provides us with the tools and skills needed to be confident and competent
media consumers.

e Expands the concept of literacy, as today’s messages come in many forms and literacy
can no longer refer simply to the ability to read and write. Prepares young people with an
understanding of media sources and systems, intentions and influences, and tools for
critical thinking and self-regulation for digital wellness.

e« Empowers all people to engage in a global media environment.
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https://medialiteracynow.org/what-is-media-literacy-what-is-digital-literacy-what-is-information-literacy-what-is-news-literacy-what-is-digital-citizenship/

The ability to navigate within our complex
and ever-changing media landscape depends
on acquiring skills and tools to know how

to consume and evaluate information,

ask critical questions, avoid manipulation,
and engage in digital spaces safely and
confidently. And an overwhelming majority—
84%—of adults want media literacy
education to be required in schools. What's
more, according to a survey from the News
Literacy Project, 94% of teens also think
that schools should be required to teach
media literacy. Unfortunately, these skills are
not widely taught to our young people—yet.

Since 2013, Media Literacy Now has been
leading the grassroots movement to create

a public education system that ensures all
students learn the 21st century literacy skills
they need for health, well-being, economic
participation, and citizenship.

HOW DO YOU TEACH
MEDIA LITERACY?

Teaching media literacy is giving
students a set of skills and tools to
analyze the content of media
messages they receive and send.
Teaching them to ask critical
questions like “Who created this
message?” and “What techniques are
capturing and keeping my attention?”

If you're a teacher looking to
incorporate media literacy into the
classroom, visit our Resource Library.
We have a variety of lesson plans
and activities that make it easy to
teach media literacy concepts.

Media Literacy Now leverages the passion and resources of the media literacy community to inform
and drive policy change at local, state, and national levels in the U.S. to ensure all K-12 students
are taught media literacy so that they become healthy, confident and competent media consumers
and creators.

As a politically neutral advocacy nonprofit, our goal is to make media literacy more widely
understood and accepted as an essential element in public education. Media literacy is apolitical—
it teaches young people how to consume and evaluate information, ask critical questions, avoid
manipulation, and navigate within our complex and ever-changing media landscape. We believe
that everyone deserves to have the opportunity to learn and develop these essential skills.
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https://medialiteracynow.org/nationalsurvey2022/
https://newslit.org/news-literacy-in-america/
https://newslit.org/news-literacy-in-america/
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One of the ways in which we pursue this goal is by connecting and supporting advocates,
providing tools and resources and building public awareness and grassroots support for
media literacy education.

Many bills that have passed or are pending around the country are the product of direct

efforts of state-level Media Literacy Now advocates. Some are the result of years of policymaker
education, and others have resulted from lawmakers who care about media literacy education
who seek out our expertise.
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This map was updated in March 2024. Please refer to the MLN website
for the most current media literacy policy map.

ABOUT OUR STATE ADVOCACY LEADERS

Did you know we have advocates in 21 states (& growing!) building support and awareness
among individuals and groups working with state policymakers to pursue meaningful policy
approaches and opportunities to elevate media literacy education as a priority.
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Advocacy Activities

The important thing to keep in mind is that inquiry is advocacy. By simply asking questions and
starting conversations, you're taking important first steps in understanding what, if any, media
literacy initiatives are currently underway, discover potential barriers, and identify collaborators
to help build additional support. This is how a movement is built.

Reach out to your local school(s)

A great place to start, particularly if you are a parent of a school-aged child, is to inquire with
your local school.

Ask your child’s teachers:

Send them an email or ask them during a parent-teacher conference. Many teachers

across the country are incorporating media literacy activities and lesson plans into their
classroom instruction, particularly in science, health, and civics or social studies. You may
discover that your child’s teacher is already incorporating media literacy in their class-
room. Or perhaps you'll learn that your child’s teacher would like to but doesn’t quite know
where to start. If that’s the case, you can direct them to MLN’s Resource Library which has
a variety of free or low-cost resources, lesson plans, and activities that teachers can use.

Inquire with the school librarian:

Librarians play a critical role in getting media literacy education into schools. They are
on the frontlines. Librarians are the ones educating students on how to access a range of
media and information, how to recognize misinformation, and determine credibility of
content and sources. As experts in media literacy, librarians are often well-positioned to
teach media literacy workshops or programs to students of all grade levels.

Talk w/ other parents:
At school drop-off and pick-up, back-to-school nights, on the playground or sidelines.

Contact school committee, superintendent, principal.

Reach out to legislators

The lawmakers elected into office work for us, their constituents. It's important that we

let them know what issues are most important to us and how we wish for them to act, which
is why legislative outreach is so important.
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Education policy varies by state, so your best chance at influencing standards, requirements, or
legislation would be to start with elected officials in your State Legislature, which is made up of
State Senators and State Representatives.

As a constituent, you can reach out to your State Legislators to:

e Ask them to prioritize media literacy education in your state. This general outreach can
happen at any time.

e Ask them to support a specific bill that has been proposed and will be voted on. Typically,
there is a period of time before the vote happens when advocates will encourage outreach
to get greater impact.

Media Literacy Now utilizes a platform that makes it easier for individuals to reach out to
legislators using pre-filled email messages and automatically sending to the sender’s respective
lawmakers. We set up campaigns on Ujoin for both general outreach and specific outreach for

a proposed bill.

You can access our general outreach UJoin form here.

We monitor proposed media literacy-related bills around the country and track on our

Bills We’re Watching webpage. We aim to keep this page as up-to-date as possible and include
links to specific states’ calls-to-action. Additionally, we occasionally send out “Action Alerts” to our
community so residents of states with pending legislation can reach out to their legislators. Be
sure you're subscribed to our email list to receive these emails. You can subscribe here.

Email is one of the easiest ways to reach out to legislators and thanks to platforms like Uloin, can
be accomplished with just a few clicks. However, phone calls to legislators are more effective, par-
ticularly when there’s pending legislation and you want to encourage a legislator to take a specific
action, like co-sponsor or vote in favor of a proposed bill.

Tips for Email and Phone Outreach to Legislators:

Save your legislators’ contact information for future outreach.

You can easily find legislators’ email and phone number(s) online. A platform like MyReps
makes it easy to find your elected officials based on your address. Save phone numbers in
your contacts so you can do outreach quickly when there’s proposed legislation.

Utilize templates and scripts.

To make it easy, we have preloaded email messages in UJoin and have included email
templates and phone scripts in this toolkit—see Resources (P10).

Media Literacy Advocacy Toolkit: Parents & Individuals
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Be specific, brief, and have an ask.
Especially for phone calls, it’s important to get straight to the point.

Some examples of an ask: for them to speak out on an issue, co-sponsor a proposed bill,
vote in favor (or against) a proposed bill, etc.

Reach out to youth-serving organizations or
programs within your community

Schools aren’t the only place where media literacy education can take place. Other youth-serving
organizations or programs can offer opportunities for young people to learn about media,

media messages, and the skills to navigate our media landscape. Similar to starting conversations
with your local school, you can start conversations with staff at local organizations.

Some examples of youth-serving organizations or programs:

e Local library
e After-school programs
e Youth programs: Summer or school break camps, town or city-run youth programs, scouts

e Community centers or YMCAs

Start conversations at home

While we all work to get media literacy education into K-12 schools, there are many opportunities
for parents and caregivers to help develop kids’ media literacy skills at home.

e Exploring and enabling parental controls on devices and platforms that your kids use.

e Having conversations about media and platform use, messages or images they're seeing,
and impact on their physical, emotional, or mental health.

e Modeling positive behavior and habits when it comes to media consumption and
technology use.

There are a number of incredible organizations dedicated to educating parents on digital media,
technology, social media, Al,and various platforms as well as simple scripts and questions to guide
conversations at home with your kids. You can find links to some of our favorite parent guides

and websites in the Resources section (P10).
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Resources & Tools

The following resources can be used by advocates—Llike YOU—to help raise awareness for
media literacy education, reach out to policymakers, and guide efforts within your home.

=
ne

Educational Tools

What is Media
Media Literacy

MLN MLN PSA

Toolbox Before you hand

Literacy? Definitions over the keys
to the internet

@& MLN.cOM @& poc (2al GRAPHIC (2al GRAPHIC
(» YOUTUBE (» YOUTUBE

For Parents: Recommended websites that provide tips for having conversations at home about
media and media use, etc.

@ MEDIA LITERACY NOW’S RESOURCE LIBRARY: FOR PARENTS & FAMILIES

@ COMMONSENSE: PARENTS’ ULTIMATE GUIDES P> Includes guides for specific age groups and social media platforms
@ MEDIASMARTS: RESOURCES FOR PARENTS

@ BOSTON CHILDREN’S DIGITAL WELLNESS LAB: FAMILY GUIDE TO MEDIA LITERACY & SOCIAL-EMOTIONAL LEARNING

Additional Resources:

E.l COMMONSENSE P Use these strategies to encourage students to think critically about media

Model Bill

Media Literacy Now’s model bill includes the essential elements sought by the media literacy
education community for K-12 public education. The elements can be used in whole or in part,
depending on the state sponsor’s needs.
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https://medialiteracynow.org/document/mln-state-level-model-bill-language/
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https://www.youtube.com/watch?v=E_mpuD6eodM
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THE MAP

Each year, Media Literacy Now publishes a policy report outlining the status of media literacy
education for K-12 schools in the U.S. The findings are based on the tracking and monitoring that
Media Literacy Now does throughout the year using data collected from public information and
internal sources, and compares state progress. Our report is meant to guide and inspire, but also
empower legislators, educators, parents, and concerned individuals to advocate for policy that
will bring more media literacy instruction to local schools. Access the most recent report here.

Media Literacy Now’s Resource Library
Our Resource Library is categorized so whether you're an educator, parent, lawmaker, or advocate,

you can find what you need to advocate for media literacy education or incorporate it into the
classroom. You can access the Resource Library here.

Media Literacy Advocacy Toolkit: Parents & Individuals



https://medialiteracynow.org/wp-content/uploads/2024/07/Map_Plain-Version_updated-5.2024.png
https://medialiteracynow.org/wp-content/uploads/2024/07/Map_Plain-Version_updated-5.2024.png
https://medialiteracynow.org/policyreport/
https://www.google.com/url?q=https://medialiteracynow.org/resource-library/&sa=D&source=docs&ust=1741621796890413&usg=AOvVaw0FXsc5iTUv2OfWk57V07GQ

Templates & Scripts

Below are a variety of email templates and phone scripts to get you started. “Get you started” is key—
if you want or can personalize your outreach, please do so!

EMAILS TO LEGISLATORS

-

Sample templates to legislators (general outreach)

| believe that media literacy is a critical skill for students. The ability to navigate within
our powerful 24/7 media landscape depends on acquiring skills and tools to know

how to consume and evaluate information, ask questions, avoid manipulation, and engage
in digital spaces safely and confidently. | ask you to sponsor and support bills that

provide media literacy education to K-12 students.

Media messages shape young people’s perceptions—whether negative or positive—
about body image, healthy eating, gender and racial stereotypes, self-esteem, substance
abuse, and other public health issues. Online experiences can present serious privacy
and safety threats when young people are not educated about these dangers. And
internet, social media, and emerging Al have expanded our access to information,
including false and misleading information. Media literate students become informed
citizens, and media consumers and creators. | ask you to sponsor and support bills

that provide media literacy education to K-12 students.

Sample templates to legislators (voicing support of proposed bill)

| am a constituent and | am asking you to support [REFERENCE BILL NUMBER]. | believe
that media literacy is a critical skill for students. The ability to navigate within our
powerful 24/7 media landscape depends on acquiring skills and tools to know how to
consume and evaluate information, ask questions, avoid manipulation, and engage in
digital spaces safely and confidently. Please support [REFERENCE BILL NUMBER] and
continue to prioritize media literacy education for all K-12 students.

Phone call to legislators (voicing support of proposed bill)
Hello, my name is [NAME] and I live in [TOWN, STATE]. | am a constituent. | am urging

the Senator/Representative to support [REFERENCE BILL NUMBER] because | believe
that media literacy is a critical skill for students. Thank you.
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Media Literacy Now informs and drives policy change at local, state,
and national levels in the U.S. to ensure all K-12 students are taught
media literacy so that they become healthy, confident, and
competent media consumers and creators.
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