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Executive Summary

Kids today are immersed in a fast-changing media environment that shapes how they learn,
communicate, and engage in civic life. They face near-constant exposure to persuasive, misleading,
and algorithm-driven media. And with the proliferation of Al-generated content and Al chatbots,
and the ongoing conversation about the risks around social media use — media literacy education
has never been more important.

Highlights include:

e Alabama: Banned personal devices during the school day and requires media literacy
instruction on the risks and benefits of social media before entering the 8th grade.

¢ Georgia: Added digital citizenship and responsible technology and social media use to
its statewide character education program.

¢ North Carolina: Passed the Protecting Students in a Digital Age Act, requiring instruction

on social media use, including identifying cyberbullying, predatory behavior, and other
online risks.

e Tennessee: Enacted the Teen Social Media and Internet Safety Act, directing the state to
create curricula for grades 6-12 on safe social media use, mental health impacts, and
evaluating Al-generated information.

It's important to recognize there are many approaches to advancing media literacy education
through legislative action. Some legislation requires schools to have media literacy instruction
(comprehensive or in a more limited way), some requires state education boards to create standards,
identify and share materials or curriculum, and some establish advisory councils —to name a few.

But there are other ways to get media literacy instruction in more classrooms, schools, and districts
throughout the country. In addition to advocating for legislation that strengthens media literacy
education, Media Literacy Now also partners with state boards of education to identify where media
literacy skills already appear in academic standards and recommend clearer, more explicit integra-
tion. We also collaborate with school districts, teacher associations, and other organizations to bring
media literacy into classrooms. By supporting educators at the local level, Media Literacy Now helps
scale adoption from individual classrooms to whole schools and communities.
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This report also highlights the need to incorporate media literacy education in conversations and
policies around cell phone restrictions in schools and kids’” use of social media and Al. Policies that
only address restrictions or access but do not offer opportunities for education and skill-building
are a missed opportunity to equip kids with the skills they need in today’s digital world.

With our driven community of State Advocacy Leaders,
coalition members, and partners, there have been great
strides in furthering media literacy education in K-12 schools.
But there’s much more work to be done and everyone—
parents, teachers, librarians, school leaders, state education
boards, and policymakers —has a role to play in making

sure our kids and teens are media literate.
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Introduction

The ability to navigate within our complex and ever-changing media landscape depends on acquiring
skills and tools to know how to consume and evaluate information, ask questions, avoid manipulation,
and engage in digital spaces safely and confidently. These skills are acquired through media literacy
education, which prepares young people with an understanding of media sources and systems, inten-
tions and influences, and tools for critical thinking and self-regulation for digital wellness.

Media literacy is comprehensive. It’s the large ;oo
umbrella that covers specific skills and concepts :
like news literacy, information literacy, digital 7
literacy, digital wellness, social media literacy,

digital citizenship, and most recently, Al literacy.

While these aren’t considered traditional subject
areas like math or science, they are increasingly
embedded across curriculum or taught through
library media programs or technology classes.

Reflecting on financial
motives for content

Using screens mindfully

Navigating sensationalist

algorithms and polarization CiossschecingliiG

about health or news

At the core of media literacy is the ability to
think critically and ask questions. Who created
this? Which techniques are being used to attract
my attention? How might different people inter-
pret this message? Which lifestyles, values, and
points of view are represented —or missing? Why is this message being sent? Media literacy skills
can be applied to a variety of media types and formats — print or digital, written, visual, or video
content —that aim to inform, educate, persuade, or entertain readers or viewers. Media literacy skills
have evolved as our media and technology landscape has evolved. In addition to being able to think
critically about the information and messages we engage with on a daily basis, we also need the
skills and tools to keep ourselves safe and healthy. Awareness of the importance of digital wellness
has grown in recent years as we look to better understand the impact of smartphones and social
media platforms on kids and teens. Providing education around digital citizenship, online safety, the
potential physical and mental health impact of media use, self-regulation, and health misinformation
is essential to making sure young people develop into healthy, confident, and competent media
consumers and creators. As we have access to all kinds of media 24/7 and time spent engaging

with media continues to grow, media literacy skills have never been more important but they’re not
widely taught to our young people. This is where we come in.

Avoiding scams
and exploitation

Keeping data

safe & private @ dia
iteracy
now
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Media Literacy Now has been leading advocacy

for media literacy education in K-12 schools for

the last 12 years. What started as a grassroots

initiative to get media literacy education and

training for teachers into Massachusetts schools SURVEY FINDINGS

grew into a national network of champions

working to raise awareness of media literacy and A survey conducted by the Reboot

get it into more classrooms. Foundation found that the majority
of respondents —84%— said they

When Media Literacy Now first launched, the supported required media literacy

concept of “media literacy” was largely unknown. education in schools. And according

In our early days, our advocacy consisted of a lot to a survey conducted by the News

of education and awareness building. Recently, Literacy Project, 94% of teens want

it feels as if we've hit an inflection point and media literacy in schools.

we’re seeing more conversations about media

literacy and why it’s important. Students, teachers, parents —everyone
wants to see media literacy in the

Our advocacy focus has shifted in recent years classroom. But barriers remain.

from awareness to action—and we'’re seeing Media Literacy Now is working to

results. Over and over, we see that local and find solutions.

state-level advocacy is the engine that moves

media literacy education forward. Media

Literacy Now’s advocacy is built around multiple
advocacy avenues or paths:

. Introducing and supporting legislation that prioritizes media literacy education, including
advocating for its integration into related policy areas—such as legislation on cell phone use in
schools, Al, and digital safety—by recommending that media literacy education be recognized as
a foundational component in helping students navigate these emerging challenges.

. Collaborating with state boards of education to identify opportunities within existing academic
content standards —where media literacy skills are already embedded or can be more explicitly
integrated; providing recommendations for curriculum resources and professional development
aligned with these standards; and supporting teacher training initiatives that enhance educators’
capacity to teach media literacy effectively across disciplines; and

. Collaborating with local educators, school districts, teacher associations, and unions to
expand the presence of media literacy education — growing the movement incrementally,
from individual classrooms to broader adoption across schools and communities
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At the center of our advocacy is our network of State Advocacy Leaders. Leading the advocacy in their
state, these individuals build support and awareness among individuals and organizations within their
state and work with state policymakers to pursue meaningful legislation and opportunities to elevate
media literacy education as a priority. In addition to the outline of state media literacy laws, we share
insights and stories from our State Advocacy Leaders. Some are stories of success, some are stories of
frustration, but all are stories of perseverance and the belief that all young people need to be taught
the essential skills to become healthy, confident and competent media consumers and creators.

Methodology and Parameters

This report looks at states that have taken steps toward media literacy education reform through the
legislative process. The report findings are based on the tracking and monitoring that Media Literacy
Now does throughout the year. We rely on our state advocacy leaders to identify upcoming legislative
action, follow its progress, and communicate with lawmakers and staff. We also monitor using a wide
number of search terms that enable us to cast a wide net and find bills and other legislative action
that would incorporate media literacy — even if the typical terms are not used —and to identify trends.

Prior to generating this report, we conducted a sweep of key search terms via Westlaw and LexisNexis
to ensure we have captured all relevant legislative action. Our sweep includes legislative action

until October 30, 2025 and only focuses on statutes. We do not evaluate how state departments of
education have integrated media literacy mandates into standards or implemented the laws reviewed.

Once a bill is passed, the work is not done. Implementation needs to be monitored and nudged
forward, and our state advocates continue to reach out to lawmakers and advocate for continued
progress forward. We encourage constituents, journalists, and legislators to check in on implemen-
tation, push for teacher training and professional development, and find ways to measure efforts to
identify scalable best practices. Many states are making substantial progress toward incorporating
media literacy into K-12 education, but there is more to be done.

D
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State lawmakers are responsible for setting the priorities and direction for the public schools.
State legislators in more than half the states have recognized that this responsibility includes
elevating media literacy education as an essential part of K-12 education. Although not all bills
have been successfully passed, the act of introducing a bill and shepherding it through the process
of committee hearings, debates, and votes will elevate awareness of media literacy as a subject

of increasing importance on the public policy agenda.

This report looks at states that have taken steps toward media literacy education reform through
the legislative process and documents progress on a state-by-state basis. The goal is to inform and
inspire other states to consider media literacy legislation and to encourage the use of our advocacy

tools and policymaker educational tools.

Our analysis found eleven states that have taken new action since January 2024. Alabama’s new

law prohibiting the use of cellphones and other personal devices during the school day includes a
requirement for students to receive media literacy instruction on the risks and benefits of social
media and how to use social media prior to entering the eighth grade. In Georgia, a new law promotes
the inclusion of digital citizenship and appropriate use of technology, the internet, and social media
to the state’s comprehensive character education program. In North Carolina, the “Protecting
Students in a Digital Age” act requires social media literacy instruction in schools that includes how
to identify cyberbullying, predatory behavior and human trafficking on the internet, and personal and
interpersonal skills that enhances individual level protective factors and mitigates or reduces risk-
taking or harmful behaviors. And in Tennessee, the “Teen Social Media and Internet Safety Act”
requires the Department of Education to develop social media and internet safety curricula for
students in grades 6-12 on topics like the negative effects of social media on mental health, how

to use social media safely, and evaluating information generated by artificial intelligence (Al).

Does your state
prioritize media
literacy?

There are many approaches

to advancing media literacy
education through legislative
action. Some legislation requires
schools to have media literacy
instruction (comprehensive or
in a more limited way), some
requires state education boards
to create standards or identify
materials,and some establish
advisory councils.
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Ideally, all school districts would incorporate media literacy instruction into all subjects at all grade
levels. Advancements can be made at different levels, and incremental actions and steps can and
should be taken as we work toward our ultimate goal of seamlessly integrating media literacy into K-12
classrooms. We recognize progress toward this goal can be made through many approaches, such as:

e Providing overall policy guidance for departments of education, prioritizing media literacy

e Passing statutory laws mandating media literacy instruction in schools

e Adding media literacy to education, curricular standards or frameworks for subjects such as
social studies, science, math, technology, and health

e Providing resource recommendations to schools and teachers

e Providing professional development opportunities

* Requiring teacher credentials or endorsements

State Laws

@ Alabama

2025

The Freeing our Classrooms of Unnecessary Screens for Safety (FOCUS) Act prohibits students
from using, operating, or possessing a wireless communications device at school during the
instruction day, beginning with the 2025-2026 school year. It also requires each local board of
education to adopt an internet safety policy that addresses student access to the internet on
district-owned devices. The Act also requires students to receive instruction on the risks and
benefits of social media and how to use social media prior to entering the eighth grade.

@ California

2024

Assembly Bill 2876 expands on an existing law (Assembly Bill 873) and requires the commission
to consider incorporating artificial intelligence (Al) literacy content into the mathematics,
science, and history-social science curriculum frameworks when those frameworks are next
revisited after January 1, 2025.
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2023

California required, via Assembly Bill 873, that the Instructional Quality Commission (within the
Department of Education) to consider incorporating the Model Library Standards into the

next revision of the English Language Arts/English Language Development curriculum frame-
work after January 1, 2024, and to also consider incorporating media literacy content at each
grade level. The law also required the commission to consider incorporating media literacy
content into the mathematics, science, and history-social science curriculum frameworks when
those frameworks were next revised.

2018

California required, via Senate Bill 830, that the state Department of Education to identify a list
of resources and instructional materials on media literacy to be available to school districts on
its website, including media literacy professional development programs for teachers.

One school in California is taking a comprehensive approach to incorporating media literacy and digital
wellness concepts into their health and wellness curriculum. For years, the school has adopted media
literacy education as not just a necessary skill set for students, but also a mindset; a way of looking at
media and messages that is adaptable, flexible, and can be applied across the board. The school formed a
cross-department team to revamp part of the school’s health and wellness curriculum — starting with 5th
grade—to better integrate digital and social media in the traditional topics that are typically covered in
health and wellness classes, and create a standards crosswalk that would identify which competencies or
skills students should learn at each grade level. “A lot of these curriculums have been around for a really
long time and they’re fixed in the topics that get discussed, my thought is — spend some time looking and
seeing ‘does that lesson have an angle in digital and media literacy that needs to be addressed?’” said
Michelle Hirschy, Director of Wellness at La Jolla Country Day School. Learn more about their health
curriculum revamp project and tips they have for other schools and districts.

\ | a
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@ Colorado

2021

The Colorado State Department of Education was required to adopt revisions to reading, writing,
and civics standards that “identify the knowledge and skills that an elementary through
secondary education student should acquire relating to media literacy,” to create an online bank
of resources, and to provide technical assistance to school districts that request it.

2019
Colorado completed a media literacy advisory council process® and issued a report on best
practices and recommendations required by legislators

@ Connecticut

2023

Connecticut required that, as of July 1, 2025, civics and media literacy shall be included in the
social studies program of instruction in the public schools. Connecticut established the Civics
Education, Civics Engagement and Media Literacy Task Force* to “study and develop strategies
to improve and promote civic engagement and instruction on civics, citizenship, media literacy
and American government.” The task force was required to submit a report to the legislature
by January 1, 2025.

2021

Connecticut required the state Department of Education to develop a model curriculum for
grades K-8 that may be used by local boards of education. The model must include and integrate
throughout, among other things, civics and citizenship, to include “instruction in digital
citizenship and media literacy that provides students with the knowledge and skills necessary

to safely, ethically, responsibly and effectively use digital technologies to create and consume
digital content, communicate with others and participate in social and civic activities.”

2017
Connecticut required a media literacy advisory council process* and accepted a resulting report
on best practices and recommendations.

2015
Connecticut required that schools teach safe use of social media.
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@ Delaware

2022

Delaware required, via the Digital Citizenship Education Act (Senate Bill 195), that the state
Department of Education to evidence-based media literacy standards that K-12 schools must use.
The Department must report to the legislature on implementation every three years.

Delaware’s Media Literacy Standards are broken down by elementary, middle, and high school levels

and include primary and related standards in the topics outlined in the bill. The media literacy
elements outlined in Senate Bill 195 include understanding social media platforms, understanding
the negative impact of inappropriate technology use, promoting cybersafety and cyberethics, and
identifying credible sources of information —to name a few. To read more about implementation
in Delaware, refer to our previous Policy Report.

Florida

2023

Florida (in a law that also restricts social media and phones in schools) required instruction in
social media safety and the social, emotional, and physical effects of social media. The required
instruction for grades 6-12 includes information that students need for media literacy—

such as how the social media platforms work. The instruction must include: “The negative
effects of social media on mental health, including addiction; the distribution of misinformation
on social media; how social media manipulates behavior; the permanency of sharing materials
online; [and] how to maintain personal security and identify cyberbullying, predatory behavior,
and human trafficking on the Internet.”

2013
Florida required the state Board of Education to ensure that curricular content for all subjects
integrates information literacy and media literacy skills.

@ Georgia

2025
The “Protecting Georgia’s Children on Social Media Act of 2024” requires local board of education
to adopt, implement, and enforce social media policies, and include the promotion of responsible
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digital citizenship and the safe and appropriate use of technology, the internet, and social media
to the state’s comprehensive character education program during the 2025-2026 school year.

@ Hawaii

2023

The Hawaii House and Senate passed a resolution requesting the Board of Education to
consider media literacy programs and curriculum for implementation (along with civics and
other programs).

2022

The Hawaii House and Senate passed a resolution requesting the state Department of
Education to establish programs and educational opportunities to increase media literacy and
promote digital citizenship, and in so doing, to incorporate best practices, resources, and models
for grade-appropriate instruction in media literacy, digital citizenship, and internet safety.

@ Illinois

2025

[llinois Senate Bill 1740 requires that schools teach online safety at least once each school year
to students in grades 3 through 8, and require a unit of media literacy instruction and internet
safety in grades 9 through 12.

2025

Senate Bill 1920 requires the State Board of Education to develop guidance for school
districts and educators on the use of Al in elementary and secondary education. The guidance
shall include best practices for developing student literacy in Al and engaging students in
age-appropriate discussions on the responsible and ethical use of Al.

“Illinois took an important first step by mandating media literacy, inspiring similar moves
elsewhere. It has achieved an increased awareness of the need for media literacy education
in classrooms. Now we need to match that ambition with real investment in teacher
training and systems for assessing the impact of that education on students’ ability to
navigate information.”

MICHAEL SPIKES, STATE ADVOCACY LEADER IN ILLINOIS

To read more about implementation in Illinois, refer to our previous Policy Report.
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2021
ILlinois high schools are required to teach a “unit” of media literacy instruction.

2009

Illinois internet safety law requires school districts to incorporate into their curriculum a
component on internet safety to be taught at least once each school year to students in
third grade or above.

@ Indiana

2024

Indiana passed a law, “Mason’s Education Act,” that requires the Department of Education to
publish an approved list of high-quality, age-appropriate internet safety curricula that schools
can use to support their internet safety instruction. The bill was named for Mason Bogard,
whose mother championed its passage in honor of her late son.

“As a parent who lost a child to a viral social media trend, I am passionate about

providing internet safety education to youth and giving them the tools needed to stay safe
online and become good digital citizens —Media Literacy Now was a huge help in getting
this law passed. Let’s continue to create this standard for education in every state. Call
your legislators and demand media literacy education in your state NOW!”

JOANN BOGARD, STATE ADVOCACY LEADER IN INDIANA

Read more about Joann’s parent-turned-advocate journey.

@ Louisiana

2025

Louisiana passed a resolution to urge and request the Department of Education, the State Board
of Elementary and Secondary Education, the Board of Regents, and postsecondary education
management boards to promote Al education for students and to encourage professional
development relative to Al for faculty and staff. The resolution encourages these entities and
public school boards to explore ready-to-implement instructional material and teacher

support tools that reflect best practices in Al education.
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@ Massachusetts

2024
Massachusetts passed a law addressing the
consequences of creating and sharing sexual-

law - that also acknowledges that education
for all young people on responsible media
use is essential in this environment of rapid
advancement of communications technology.
While the law requires that a diversion
education program be available for K-12
educators to teach students about the
consequences of sharing intimate sexual
images, it goes further by encouraging
general media literacy skills development

in a variety of subjects for all students.

2019

and within civics education standards.

' Minnesota

2016

least every 10 years.

@ Nebraska

2022

take at least one course.

2015
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ly explicit digital images - the “Revenge Porn”

Media Literacy Now worked with the bill’s
sponsor, Rep. Jeffrey N. Roy, on an early
version of a teen sexting-related bill to
include the media literacy language. As the
law expanded over time, Rep. Roy ensured
that media literacy provisions stayed in
place as a crucial element of the legislation.

“The provisions directed towards media

literacy as part of the programming will
have a tremendous impact and help prevent
young people from being entangled in a
web of transmittal of images that can cause
traumatic and lifetime harm,” said Rep. Roy.

Massachusetts required the state Department of Elementary and Secondary Education to include
the study of the influence of media messages in personal financial literacy education standards

Minnesota required the Education Commissioner to embed technology and information literacy
standards into the state’s academic standards and graduation requirements and review them at

Nebraska required elementary and middle schools to provide instruction in computer science
and technology education that includes digital citizenship, and requires high school students to

Nebraska approved a law stating that the duty of the state school security director, who is
responsible for providing leadership and support for safety and security for the public schools,
includes: “recommending curricular and extracurricular materials to assist school districts in
preventing and responding to cyberbullying and digital citizenship issues.

13



@ New Jersey

2023
New Jersey required that the Board of Education adopt “Student Learning
Standards” in information literacy —an important element of media literacy

(see Definitions section) —and includes a list of seven minimum content areas. To read more
The law required that each school district incorporate instruction in information about imple-
literacy in grades K-12 as part of the districts’ implementation of the Student mentation in
Learning Standards and required the school library media specialist to be New Jersey,
included in the development of the information literacy curriculum “whenever refer to our

possible.” The bill defines information literacy as including media literacy. previous Policy

Report.
2014

New Jersey required school districts to incorporate instruction on the responsi-
ble use of social media for students in grades 6 through 8 as part of the district’s
implementation of the Core Curriculum Content Standards in technology.

@ New Mexico

2023

New Mexico ordered the Department of Education to require school districts to develop
and implement plans under the Digital Equity in Education Act to include professional
development for teaching digital citizenship.

2009
New Mexico allowed media literacy to be offered as an elective to fulfill high school
graduation requirements.

@ North Carolina

2025

Requires local boards of education to adopt policies for the regulation of wireless
communication devices during instructional time and student access to the internet on devices
or internet services provided by the local school district. “Protecting Students in a Digital Age”
also requires social media literacy instruction in schools that includes the negative effects of
social media on mental health, distribution of misinformation, methods of manipulating behavior
using social media, maintaining personal security, how to identify cyberbullying, predatory
behavior and human trafficking on the internet, and personal and interpersonal skills that
enhances individual level protective factors and mitigates or reduces risk-taking or harmful
behaviors. The instruction is to be provided once during elementary school, once during
middle school, and twice during high school.
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@ Onhio

2009
Ohio required the state Board of Education to “ensure that statewide standards include the
development of skill sets that promote information, media, and technological literacy.”

@® Rhode Island

2017
Rhode Island required the state Department of Education to consider incorporating media
literacy education into the state’s basic education program regulations.

@ Tennessee

2025

The “Teen Social Media and Internet Safety Act” (House Bill 825) requires the Department

of Education to develop social media and internet safety curricula, including instructional
materials, by January 1, 2026, for students in grades 6-12 beginning in the 2026-2027 school
year. Curricula must include topics like time management and healthy behaviors on social
media, the negative effects of social media on mental health, the distribution of information,
how social media manipulates behavior, how to use social media safely, and emphasizes the
importance of evaluating information generated by artificial intelligence (Al).

2022
The position of state library coordinator was established within the Tennessee Department
of Education to, among other things, help implement digital citizenship initiatives.

@ Texas

2021
Texas required a civics training program for teachers and administrators that must include
training in media literacy.

2019
Texas required each school district to incorporate instruction in digital citizenship. In the Texas
definition, that includes media literacy.
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@ Utah

2022
Utah created a civics education pilot program teaching approaches that are based on proven
practices, including teaching media literacy and digital citizenship.

2020
Utah established a Digital Wellness, Citizenship, and Safe Technology Commission to “ensure
that students are digital media-literate, and able to use technology safely and ethically.”

2015

Utah law helped each school establish a digital citizenship program that “empowers a student
to make smart media and online choices” by enabling school community councils, which already
exist in the state, to access funds to implement digital citizenship education.

@ Virginia

2025

Requires the Board of Education to consider, during each regularly scheduled revision to
the Standards of Learning and any associated curriculum framework, including the Digital
Learning Integration Standards of Learning, incorporating media literacy and digital
citizenship standards, at each grade level.

2022

The legislature established the Internet Safety Advisory Council® for the purpose of
“advancing the goal of safe use of media and technology” by students and teachers in public
elementary and secondary schools. The council will develop a model policy for local school
boards; develop and recommend model instructional practices for the safe use of media and
technology by students and teachers; post on the state’s website, and other teacher resourc-
es for the safe use of mediaand technology by students and teachers. The governor rejected
a more comprehensive, “Digital Citizenship, Internet Safety, and Media Literacy” advisory
council that was passed by both houses on a wide bipartisan vote, and offered the above
substitute, which was then passed by both houses. (The council may recommend in its report
media literacy and digital citizenship instruction as the most effective means to safe use of
media and technology for students.)
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@ Washington

2022 u

The Washington Legislature provided funding for the “Ambassadors”
professional development program.

To read more

2021 about imple-

Legislators made a 10-year funding commitment for the grant mentation in

program and to bolster professional development and collaboration (and Washington,

the media literacy supervisor role is filled—please see Implementation refer to our

Case Study). previous
Policy

2020 Report.

Washington established a grant program and created a media
literacy supervisor role in the state Office of the Superintendent of
Public Instruction.

2016

Washington was the first to pass the MLN model bill that called for an
advisory council® to develop best practices and recommendations for
instruction on media literacy. The council completed its report in 2016.
*The advisory council process refers to a provision of a Media Literacy
Now model bill that brings together experts to identify best practices in
the classroom and recommend next steps for policymakers.

@ West Virginia

2025

Senate Bill 466 requires the State Board of Education, in collaboration with law enforcement
agencies and other entities with experience in child online safety and human trafficking
prevention, to develop a Safety While Accessing Technology (SWAT) education program for
elementary and secondary school students.
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Policy and Advocacy Trends

Recently, there has been a lot of discourse around cell phone restrictions
in schools and the importance of Al education or literacy. Both of

these topics offer opportunities to incorporate media literacy education,
and advocates can leverage these popular topics and conversations

to also raise awareness for the importance and relevancy of media
literacy education.

Cell Phone Restrictions in Schools

Cell phone restrictions and bans in schools is a hot topic as we all
think about the role these devices play in our kids and teens’ day-
to-day lives. It’s been reported that support for cell phone bans has
increased since last year, with the Pew Research Center reporting that
74% of U.S. adults say they would support banning middle and high
school students from using cell phones during class, up from 68% last
fall. Several states have passed legislation either banning or restricting cell
phones in schools or requiring school districts to develop their own policies.

Regardless of the decisions that states, districts, or schools make about allowing the use of these
devices during the school day, we cannot lose sight of the importance of media literacy education.
According to research from the Pew Research Center, 95% of teens have access to a smartphone, and
about six-in-ten say they use TikTok, Snapchat or Instagram. The fact is that whether it’s during or
after the school day, young people are engaging with media at a high volume and they need to be
taught the skills to become critical thinkers and navigate all types of media in a safe and healthy
way. Cell phone policies that do not address the need for media literacy instruction are missing an
opportunity to ensure students are provided with the chance to develop into safe, healthy, competent
media consumers and creators. As conversations around cell phone bans continue and legislation
and policies are created, Media Literacy Now encourages the inclusion of media literacy education.
Including media literacy education can take many forms and while we work towards the ideal of
having media literacy integrated into every subject area at every grade level, we have compiled a
short list of resources for teachers, schools, parents, policymakers, and advocates here.
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Massachusetts’ Cell Phones and Social Media in Schools toolkit supports
school districts in developing and implementing cell phone policies, gain-
ing buy-in from stakeholders, and fostering communities that collectively
promote the well-being of children and youth. Media Literacy Now was
proud to consult with the Massachusetts Attorney General’'s Office and the
Shah Foundation on the toolkit’s curriculum guidelines and resources for
teachers and schools as they implement digital media literacy.

Al Education and Literacy

Al has dominated recent headlines. Because of its rapid growth and
development, implications for the economy and workforce, and
proliferation of content on social media platforms, it’'s no wonder that
many are calling for the need to develop Al literacy. As we look to

define what Al literacy is, we notice significant overlap between media
literacy and in fact, these two forms of literacy are so intertwined that
they can and should be developed together, as Brian Baker, Media Literacy
Now’s Oregon Media Literacy Coalition Lead, suggests in a recent blog —

MEDIA LITERACY NOW DEFINES MEDIA AI LITERACY CAN BE DEFINED AS HAVING

LITERACY AS THE ABILITY TO: THE KNOWLEDGE AND SKILLS TO:
e Decode media messages (including the sys- e Understand how Al tools are developed and
tems in which they exist); function
e Assess the influence of those messages » Observe and understand how Al is impact-
on thoughts, feelings, and behaviors; and ing the thoughts, feelings, and behaviors

of individuals and larger systems (economy,

e Create media thoughtfully and ;
environment)

conscientiously.
e Use Al tools safely, ethically, and effectively
through understanding tools’ abilities, limita-
tions, benefits, and risks

IN BOTH DEFINITIONS, WE SEE A CORE FOCUS ON:
e Understanding how consuming information impacts thoughts, feelings, and behaviors
e Understanding the interaction between social systems and messaging

o Safe and ethical creation and dissemination of content
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Al impacts the types of media youth encounter, with one study showing that

57% OF ALL ONLINE CONTENT

is Al-generated and another estimating that number increasing to

90% BY 2026.

Also, any user with access to even a basic version of genAl tools can create synthetic media that
seems genuine, and unsurprisingly a 2025 study showed 41% of teens reported having encountered
misleading content online. This media is sometimes in the form of non-consensual intimate imagery
(NCII), a phenomenon impacting students across the country - 15% of students say they personally
know a victim - and which served as the motivation behind the recently passed Take It Down Law,
which criminalizes the distribution of nonconsensual intimate imagery, including Al-generated
deepfakes and so-called “revenge porn.” The same ability to generate synthetic media can also be
used to create misinformation about public or political figures, which can have a major impact on
civic discourse and democratic engagement.

The advent of Al also creates specific challenges in how youth interpret media. Those with lower
levels of Al literacy tend towards two unhealthy habits - cognitive offloading and anthropomorphiza-
tion. Cognitive offloading refers to users allowing Al tools to perform critical thinking tasks for them
and then blindly trusting the outputs they receive. This impacts students’ development of critical
thinking and other durable skills needed for academic and career success. This reduction in critical
thinking has more drastic social and emotional impacts when youth’s interaction with Al tools spills
over into anthropomorphization. All human beings tend to anthropomorphize - ascribing human
characteristics to machines, objects, or animals - but users with lower levels of Al literacy tend to
anthropomorphize Al tools much more, even developing unhealthy dependencies on their interactions
with Al bots.

A recent Common Sense Media study showed that

7 IN 10 TEENS

have used these tools for a variety of practical, social, and emotional uses.

This high usage rate, combined with recent tragic examples of students who have engaged in
self-harm encouraged by interactions with these companion bots has fueled calls for both Al &
media literacy and for bans on such tools for minors.
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Thus, we see that Al and media literacy both impact social discourse and the functioning of our
democracy, how students interpret media, their ability to engage in critical thinking, and their
social-emotional well-being.

There have naturally been a spectrum of responses to Al. On one end, there is great enthusiasm for
the tools’ promise and a push for rapid adoption. On the other end, there exists skepticism and fear
about the risks associated with these tools and their impacts.

Those viewpoints —and an array of opinions in between - likely exist in every school community.

A joint approach to developing Al and media literacy can ground these different perspectives in reality
in order to bring folks together and begin to devise solutions that support the needs of students and
families. Developing local policy can be another core aspect of supporting these literacies. State
legislatures also have a role to play, and a number of states have introduced or passed legislation
promoting or encouraging schools to provide Al literacy and/or media literacy instruction.

Interacting with Al tools and consuming media involves both benefits and risks. Understanding Al
and Al-generated media is essential for developing media literacy, just as understanding the impact
and ethics of consuming and creating media is a core aspect of Al literacy. In other words, they are
inseparable. Given that, schools can consider how best to address these literacies together.




Media Literacy Now’s Impact

Since releasing our last U.S. Media Literacy Policy Report in February
2024, we've been hard at work advancing media literacy education
efforts across the country. Thanks to our driven community of advocates,
we're excited to share some highlights:

Supporting Teachers

Our coalition-building brings together a range of educators, experts, advocates, and other
stakeholders to identify obstacles to getting media literacy instruction in classrooms, brainstorm
ways to address these obstacles, and work toward the common goal of ensuring our public education
system teaches K-12 students the necessary skills they need to be discerning media consumers and
navigate safely within a complex media landscape. Through our science and digital wellness work,
we added more than 130 teacher resources to our Resource Library. Thanks to more than 30 science
and health teachers, and funding from Howard Hughes Medical Institute and the Harbus Foundation,
we launched databases with lesson plans and activities from a variety of courses for both science
and health teachers to better incorporate media literacy into science and health instruction. Our_
science database has lesson plans, videos, and games for science teachers to help prepare students
to find and evaluate scientific information. The digital wellness database includes curriculum

topics like digital citizenship and online safety, digital wellness —including the potential physical
and mental health impact of media use — education and tools for self-regulation, and media literacy
skills applied to health information for informed health decision-making. In December 2025, addition-
al resources were added to the digital wellness database, including new resources for professional
development and teacher training. While aimed at health teachers, many of these resources can be
used by parents and caregivers looking to start conversations at home about media use, screentime,
and impact on mental health.

UP NEXT: OUR LIBRARY/TECHNOLOGY COALITION

Library/Technology Coalition This new coalition will advantage of the opportunity presented by the
two cross-cutting curriculum areas. We see the librarian and technology specialists as the experts and
leaders in helping teachers in all subject areas incorporate media literacy into their classrooms. Be
sure to sign up to stay informed of opportunities to get involved.

Media Literacy Policy Report | 2025




Making State-Level Recommendations

In April 2024, Media Literacy Now was selected by the Massachusetts Department of Elementary and
Secondary Education (DESE) to complete a year-long study including a literature review, interviews
with Massachusetts K-12 educators, an online survey of Massachusetts teachers, and input from
national media literacy experts and experienced education professionals; and provide recommenda-
tions for improving media literacy education across the Commonwealth.

“Children today are growing up in a world where they will get almost all their
information from the internet-- everything from news and entertainment to
local community updates, details about candidates and voting, medical infor-
mation, and job searches. In a world where most information is shared and
accessed online, media literacy is an essential life skill.”

KATHERINE TARCA, DIRECTOR, LITERACY & HUMANITIES, MASSACHUSETTS
DEPARTMENT OF ELEMENTARY AND SECONDARY EDUCATION

Media Literacy Now partnered with the Media Education
Lab to complete the landscape scan and collaborated
with The Rennie Center on the strategic actions
recommended to improve implementation of media
literacy education in Massachusetts schools. The project
brought together DESE leadership from a variety of
subject areas and created an Advisory Council with
members from AFT Massachusetts, Massachusetts
Educational Technology Administrators Association,
Massachusetts School Library Association, iCivics, News
Literacy Project, NAMLE, New EnglandAssociation of
Teachers of English, and other education organizations
and associations.

The final report, Media Literacy in Massachusetts: A Landscape
Scan & Policy Recommendations, was released in December

2025. Some of the key findings include:

HIGHLIGHTING SUCCESS:

Be sure to sign up to receive news from
us — we plan to convene education

and school leaders in 2026 to discuss
our policy recommendations and share
success stories from schools, districts,
and states.

Students need to be able to analyze and evaluate the quality of information sources.

Results of the large-scale survey research with 1,275 Massachusetts educators shows that
participants have different reasons for valuing media literacy education in K-12 classrooms.
Survey respondents reported that students ability to analyze and evaluate the quality of
information sources was the most important, followed by the ability to reflect on the benefits,

Media Literacy Policy Report | 2025

23



risks,and harms of media and technology, and with the ability to develop technology skills
and knowledge for college and careers and reflect on the power of stereotypes in media
representation coming in third and fourth.

‘ Educators define “media literacy” differently.

Experts in media literacy and other “new literacies” (news literacy, digital literacy, information
literacy, etc.) have been debating definitions for decades. In the Delphi Expert Panel Study,
97 media literacy experts and experienced education professionals were invited to offer their
own best definitions of media literacy. The following definition was the most popular among
experts, with 54% of panel members rating it “best” and only 2% rating it “worst” —

Media Literacy means the ability to access, analyze, evaluate, create, and participate with
media in all forms by understanding the role of media in society, and building skills of inquiry
and self-expression essential to participation and collaboration in a democratic society.

‘ Half of media literacy topics can be taught before middle school.
Media literacy experts and experienced educational practitioners believe that half of all
media literacy topics can be taught before middle school. In fact, some topics can be taught to
the youngest of learners, including visual literacy; emotions and values, and story structures;
and evaluating sources.

Media Literacy Education Should Begin with the Youngest Learners

Pre-K-2+ @ Grade3+ @ Grade6+ @ Grade9+

Visual Literacy

Emotions, Values, and Story Structures

Evaluating Sources

Techniques of Persuasion and Framing

Fandom and Pop Culture

Deciding Who and What to Trust

Digital Identity

Media and Health

Personal Biases and Perspective Taking

Generative Al and Digital Media
Formal Features of Media

The Psychology of Media Use
Civic Discourse and Free Speech
Media and Sustainability
History of Media

Media and Social Justice

News Genres

Social Media Structures
Surveillance and Privacy

Journalism Ethics
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As a result of the study and its findings, we've compiled policy recommendations for Massachusetts
and other states and districts looking to advance media literacy education. Our action plan outlined

in the report are organized by feasibility. As states work towards systemic changes, there are a number
of things that teachers, school leaders, and state boards of education can do right now to bring media
literacy instruction into more classrooms. Refer to_our report for the full findings and the action plan
of policy recommendations.

Additionally, in October 2025 Media Literacy Now launched the Oregon Media Literacy Coalition. This
new project, supported by the Yarg Foundation, will expand our coalition-building and advocacy work
with a focused initiative in Oregon. Through the new coalition, we’ll create, curate, and distribute
instructional resources to K-12 schools across Oregon and establish best practices that can serve as a
model for scalable policy impact in other states.

Mobilizing Grassroots Advocacy

A lot of people reach out to us and ask “what can | do to help get media literacy education into
schools?” Whether you're a parent, teacher, school administrator, policymaker, or just someone who
believes K-12 students should be taught media literacy skills, there’s an advocacy role for everyone.
With that in mind, we created our Advocacy Toolkit for Parents and Individuals, which was released

in March 2025 and has been downloaded more than 1,500 times. Our Advocacy Toolkit outlines the
need for media literacy education and provides ideas, activities, and resources to help individuals get
started. It is not an exhaustive list but rather suggestions of things that have worked for us and others
connected to Media Literacy Now that we feel would be easy to replicate. The toolkit includes a list of
advocacy activities ranging from starting conversations with your children’s teachers, librarians, and
school leaders, talking to other parents, talking to youth-serving organizations in your town or city,
and reaching out to legislators. It also includes email templates, phone scripts, and resources to start
conversations at home with kids. The Advocacy Toolkit has become a popular resource for individuals
looking to raise awareness in their local communities and we look forward to continuing to update
with additional tactics, resources, and stories of individuals making an impact.

v,
- Media
jterac

Media Literacy
Advocacy Toolkit:

parents & Individuals
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Influencing Standards

In 2024, SHAPE America, the Society of Health and Physical Educators, released their revised

National Health Education Standards after a multi-year revision process. During the process, Media
Literacy Now mobilized our network and partnerships within the digital wellness community to ad-
vocate for the inclusion of media literacy. As part of our advocacy, we invited our network to share
feedback with SHAPE, highlighting how media literacy skills help people evaluate health information,
understand how media messages influence us, and recognize the physical and mental health impacts
of technology and media. When the new Standards were announced in spring 2024, we were pleased
to see our advocacy efforts paid off — the new Standards acknowledge media literacy skills and the
concept of digital wellness in new and important ways and guide health educators in providing
media literacy education in their health classrooms.

Raising Awareness

At Media Literacy Now, we're driving the conversation for media literacy education and part of that
work includes raising awareness of media literacy. In 2024, we had the opportunity to work with a
talented team of individuals to produce and launch a PSA and awareness campaign. Our PSA, “Before
you hand over keys to the internet,” prompts viewers — “You wouldn’t give kids keys to a car without
first giving them driving lessons, so why are we letting kids access the internet and social media with-
out first providing them with media literacy education?” The PSA and awareness campaign provoked
conversations about media literacy education and engaged individuals in the important work of get-
ting media literacy into more K-12 classrooms. We continue to leverage this thought-provoking video
to reach new audiences and continue to raise awareness of the importance of media literacy skills.
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Supporting State Advocacy Leaders

Our network of State Advocacy Leaders is comprised of passionate volunteers committed to getting
media literacy education in K-12 classrooms. They lead the advocacy in their state, build support and
awareness among individuals and groups within their state, and work with policymakers to pursue
meaningful legislation and opportunities to elevate media literacy education as a priority. In 2025,
we expanded our network and added 8 new advocates from California, Colorado, Massachusetts,
Minnesota, New York, Oregon, Virginia, and Wisconsin. These individuals hit the ground running

and have made significant contributions in elevating media literacy education as a priority in their
respective states. In addition to expanding our network, we also selected two advocates as “State
Advocate Leads,” to lead our coalition of State Advocates. With their leadership, they bring a wealth of
knowledge and expertise, and foster a supportive and engaging environment for our advocates

to learn from one another and share best practices.

Call to Action

Every day, kids and teens are flooded with messages—some inspiring,
many misleading, and far too many designed to manipulate. Without
media literacy, they are navigating this digital maze unprepared.

Media literacy isn't a luxury. It’s as essential as reading, writing, and
math. Yet most students in this country still don’t receive any instruction
in it. Media Literacy Now is working to get media literacy education

into schools nationwide—but we can’t do this work without the support

of people like you.
]
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Here’s how you can join us: 7,

Engage with policymakers to drive progress and pass legislation that prioritizes media literacy
education in K-12 schools. It's imperative that legislation provides funding to support teacher
training, curriculum development, and implementation. We've made it each for individuals to
reach out to their state legislators and ask them to prioritize media literacy. Visit our pre-filled
form here.

TIP: Visit your representatives’ websites to see if they have upcoming office hours that you can
attend in-person and talk about the importance of media literacy education.

Start conversations in your local schools and communities. Our Advocacy Toolkit for Parents and
Individuals is made for people who want to do something but aren’t sure of where to start. In the
toolkit you'll find information about the need for media literacy education and advocacy ideas,
activities, and resources, including scripts and templates.

For teachers and librarians, as a result of our coalition-building work that brings together a range
of educators, we have curated databases of more than 170 resources for educators. Our search-
able database of instructional materials, activities, and lesson plans support teachers looking to
incorporate media literacy instruction into their classrooms.

For state education boards and local school districts, our action plan of policy recommendations
is organized by feasibility so action can be taken immediately as we collectively work towards
systemic changes.

For policymakers, it's become increasingly clear to parents, educators, and concerned citizens
that the ability to navigate within our complex media landscape depends on acquiring skills and
tools to know how to consume and evaluate information, ask critical questions, avoid manipu-
lation, and engage in digital spaces safely and confidently. Media Literacy Now has a number of
resources for policymakers ready to take action in their states, including model bills, policy and
state reports, and media literacy research.

Media Literacy Now imagines a generation of students who can tell fact from fiction. Who can identify
Al-generated content and think critically and ask questions about the information and messages they
encounter. We want future generations to be able to practice healthy digital habits and feel safe and
confident online. This future is possible, but it starts with us.
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Media Literacy Now informs and drives policy change at local, state,
and national levels in the U.S. to ensure all K-12 students are taught
media literacy so that they become healthy, confident, and
competent media consumers and creators.
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